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but it is also equipped with specialised 
moulds designed by SMIMEC far the 
stretch-blow moulding of 0.33 L, 0.5 L, 
and 1.5 L flat-bottom rPET bottles 
without paper or plastic labels. This 
eco-friendly solution eliminates the 
need far glue and additional paper 
or plastic materials, simplifying the 
recycling process and ensuring higher 
purity in recycled PET. 

The area dedicated to the Label has 
been removed, eliminating the ribs 
typically faund in traditional bottles. 
Therefare, an innovative combination 
of embossed and debossed engravings 
on the bottle body provides additional 
space far the brand logo and essential 
product infarmation, which would 
traditionally appear on a label. This 
approach also allows far the inclusion 
of infarmation in braille. 

Beyond its environmental benefits, 
this solution aligns with Carvalhelhos' 
aesthetic and branding needs, helping 
the new bottle stand out on stare 
shelves and attract consumer attention. 

Giving Shape to ldeas 
The quality of the moulds installed 
on the rotary stretch-blow moulders, 
necessary far the production of the 
containers, and the efficiency in 
the stretch-blow moulding process 
are two fundamental elements to 
obtain quality bottles that attract 
the attention of consumers. 

SMI, through its subsidiary SMIMEC, 
takes care of the enti re production 
phase of the moulds installed on 
stretch-blow moulding machines. 
To meet the needs of customers who 
wish to produce both traditional 

bottles intended far Label application 
and bottles without labels, SMIMEC 
manufactures special couplings to be 
inserted in the moulds mounted on SMI 
stretch-blow moulders. Size changeover 
operations to switch from one type of 
bottle to another are extremely simple 
and fast as it is sufficient to replace the 
plug section in the mould. 

Although the design change may

seem simple, in reality such an 
operation represents a major change 
from a marketing point of view, as it 
promotes circular economy and helps 
to evolve the way brands communicate 
with their customers and differentiate 
themselves on shop shelves. 
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